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WMA Conference Goes Virtual

The Wisconsin Marine Association will hold its 11th annual fall conference virtually. The event entitled, “A Rising 
Industry Through Uncharted Waters” will take place on November 18 from 8:00 a.m. to 12:30 p.m. CST on Zoom.

Marina managers, dealers, sales and service manager and all other marine businesses are encouraged to at-
tend. Four nationally renowned speakers will present, there will be information on products and services, net-
working opportunities and raffle prizes.

For more information click here.

Sally Destroys Boats in Barber Marina; Some Sailors Ride Out Storm Onboard

By Michael Warrick (Fox 10)

As Hurricane Sally made its direct hit over Barber Marina Tuesday night, Martin Orsburn huddled inside his 
boat thinking he was going to die. 

Sally had destroyed the docks, knocking several boats into each other and sinking others. The destruction 
lasted for hours. 

“What you heard was a consistent and constant roar,” Orsburn said. “I literally thought I was dead, hindsight if 
I had known then what I know now I wouldn’t have been on the boat.”

Another sailor, John Higdon, hunkered down inside his boat, recording video of 3-4 foot seas rocking boats 
across the marinas. Fortunately, Higdon was able to get to safety before the worst of Sally arrived. 

Some of the boaters tell FOX10 News they were told by the marina staff that it could take a year before the 
marina is repaired. 

OneWater Marine Launches Hurricane Relief Fund

Source: Boating Industry

OneWater Marine Inc. announced that it has launched HurricaneReliefNow.com to raise money for its neigh-
bors affected by the recent hurricanes to impact the Gulf Coast. The company said that while none of the 
OneWater dealerships sustained damage, some of its team members and customers did.

OneWater Marine CEO Austin Singleton sent the following statement out as a call to action for hurricane relief:
Hurricane Laura’s path of destruction was indiscriminate. The physical and ecological damage was significant. 
In some cases, entire neighborhoods and communities were completely destroyed.

Hurricane Sally came ashore between Pensacola, FL and Gulf Shores, AL. While a 
Category 2 storm at the time of landfall, the storm surge and significant rainfall 
caused extensive damage and flooding throughout the region.

OneWater Marine has launched HurricaneReliefNow.com, with proceeds going di-
rectly to those affected by the storm.

https://www.fox10tv.com/users/profile/Michael%20Warrick
https://www.fox10tv.com/news/baldwin_county/sally-destroys-boats-in-barber-marina-some-sailors-ride-out-storm-onboard/article_57766d36-f958-11ea-8e02-5b7f00863382.html
https://boatingindustry.com/news/2020/09/24/onewater-marine-launches-hurricane-relief-fund/
http://hurricanereliefnow.com/
https://www.linkedin.com/company/25065426/
https://www.facebook.com/pages/Association-of-Marina-Industries/1385586385013432
https://twitter.com/marinaassoc/
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I would like to invite you to consider helping our Texas, 
Louisiana, Florida, and Alabama neighbors in two ways:

Financial donation
Donate directly and securely at HurricaneReliefNow.
com. The fund is managed by the National Christian 
Foundation, which allows us to share proceeds directly 
with those in need.

Spread the word
Together, we can make a greater impact. Please 
share HurricaneReliefNow.com with family, friends, 
co-workers, employers, neighbors, and anyone else in 
your circle of influence. Help us activate our commu-
nity and spread the word.

While this hurricane season has been tragic and life-
altering for so many, we believe that our response can 
galvanize the community and offer hope for a better 
future in the region. Please consider joining us in the 
relief and rebuilding process.

Thank you for your consideration and generosity.

America’s Boating Club Offers Online 
Boating Safety Courses

The United States Power Squadrons® – America’s Boat-
ing Club® has provided a way for recreational boaters 
to make use of their time, while improving their skills for 
a safer and more enjoyable boating experience.

The organization now offers an online boating safety 
course that allows students to proceed at their own 
pace. America’s Boating Course® 3rd Edition, is avail-
able online in English and Spanish. They also offer 
a number of online seminars such as AIS Electron-
ics for Boaters; How to Use Your GPS; Planning Your 
Cruise; Weather for Boaters; All About Marine Ra-
dio; Rivers, Locks and Lakes; Crew at the Helm; Hur-
ricane Preparation and much more.

“During this global pandemic, the safest place for you 
and your loved ones is home,” said Mary Paige Ab-
bott, chief commander, United States Power Squad-

Industry NewsIndustry News

Industry News continued on Page  4

rons – America’s Boating Club. “While you’re there, 
we would like to offer you, your family and friends a 
way to occupy yourselves – by brushing up on your 
skills for the boating season. Whether beginner, in-
termediate or advanced, there are classes to enhance 
your boating knowledge that also fit your schedule.”

For more than 100 years, the United States Power 
Squadrons – America’s Boating Club has provided 
boating safety education in the classroom and on the 
water. The organization is comprised of over 23,000 
individuals and families in 340 local squadrons who 
contribute to their communities by promoting safe 
boating through education. Additionally, America’s 
Boating Club provides member benefits for those 
that join, such as discounts on boating products, in-
surance, and travel and lodging.

To learn more about its online courses and seminars, 
please visit americasboatingclub.org/learn.

ComMar Supports Cajun Navy

ComMar Sales recently donated Firstwatch H2OTAC 
Rain Jackets to the Louisiana Cajun Navy to support 
the all-volunteer organization’s ongoing relief efforts 
after Hurricanes Laura and Sally.

The Louisiana Cajun Navy was originally formed in the 
wake of devastating Hurricane Katrina as civilians took 
to their boats to come to the aid of stranded Louisian-
ians. For more information, visit https://louisianacn.com.

Designed by and built for law enforcement, The First-
watch H20TAC Jacket is a professional-grade, water-
proof rain jacket engineered for warmth, breath-abil-
ity and rugged performance. For more information, 
visit https://firstwatchgear.com.

Headquartered in Rhode Island, ComMar Sales has 
been representing leading manufacturers of marine 
equipment and accessories in the US northeast, Mid-
Atlantic, Gulf Coast and southeastern states since 1969.

http://hurricanereliefnow.com/
http://hurricanereliefnow.com/
http://HurricaneReliefNow.com
https://rushtongregory.us12.list-manage.com/track/click?u=3196920d0ecd9911d65e97282&id=a6123e2f4e&e=3cb4a329f0
http://trk.cp20.com/click/f910-2b0abh-qz1fxi-avdrk701/
http://trk.cp20.com/click/f910-2b0abh-qz1fxj-avdrk702/
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Don’t Lose Focus on the Customer 
Experience

By Matt Gruhn

There’s lots to celebrate this year when it comes to 
interest, sales and participation in boating and fish-
ing, but there’s also a potential flip side that we must 
be wary of as an industry: losing focus on the cus-
tomer experience.

As sales leads have increased in some cases by 300 
and 400 percent — and sales continue to hit record 
levels — the metrics we chart our success by continue 
to climb. But the bar charts related to the customer ex-
perience are on the decline, almost at an inverse rate.

Customer satisfaction scores declined by more than 
6 full percentage points between April and June, ac-
cording to Marine Retailers Association of the Ameri-
cas partner Customer Service Intelligence, Inc., which 
charts customer satisfaction indices on sales delivery 
and service for marine dealers. In the first month of the 
quarter, those dealers had a 96.65 CSI score related 
to sales delivery; in the second month, it dropped to 
94.39; and in June, the third month, it hit a low of 90.45.

In a normal year, the peak selling season always sees 

a slight dip, according to CSI, but that dip typically 
represents only a 0.5- or 1-point drop, not a 6-point 
drop. It’s worth noting here, as well, that any deal-
er who engages a company like CSI and pays for its 
monitoring (above and beyond the manufacturer CSI 
program) is a dealership that you can expect to be fo-
cused intently on driving quality customer experiences. 
If those dealers are close to dipping below the 90-per-
cent CSI threshold, it’s scary to think what’s happening 
to dealers who don’t put as much emphasis on CSI.

Dealers’ net promoter scores, a measurement of loy-
alty with the dealership, dropped from the mid-90s 
back in March to less than 75 in June. These are still 
solid Net Promoter Scores, but a 15-point decline is 
notable. The 12-month NPS in the second quarter of 
2019 was 83.1 compared with 2020’s second quarter, 
which was 76.88, “a substantial decline,” according to 
Becky Thompson, president of CSI. She added, “Deal-
ers need to focus on correcting customer issues to 
bring this NPS number up.”

A quick look at individual questions on the CSI sur-
veys shows the culprit leading to poor customer sat-
isfaction: follow-up, or a lack thereof.

Questions like “were you satisfied with the explanation 
of features?” and “were you pleased with the over-
all condition of the boat?” and “did your salesperson 
treat you with courtesy and concern?” all garnered 
great scores: 95.5, 91.5 and 99.3, respectively. But the 
question of “Has your salesperson contacted you since 
delivery?” received a rating of 77.17, dragging the cus-
tomer experience index down significantly.

“It’s scary to think what dealers’ ratings are when they 
don’t have a follow-up program in place,” Thompson said. 
“How many first-time buyers are never returning because 
of a mistake that was made just because the dealer is too 
busy to follow up and ask how things are going?”

According to a study released last year, first-time boat 
buyers have been leaving boating at a clip of about 40 
percent in their first five years of ownership — during 
normal times. If that trend starts to accelerate, dealers 
may not have a second chance to make up for a lack of 
follow-up early in a customer relationship.

In any given season, dealers feel rushed. There are 
leads to nurture, customer questions to answer, 

City of Pittsburg Marina
Pittsburg, PA

Toronto Harbour Marina
Toronto, Ontario

Admirals Cove Marina
Jupiter, FL

Freylit USA Inc
Charlotte, NC

Welcome Welcome 
AboardAboard
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Industry News continued from Page 4

trade-ins to evaluate, and deals to finalize. There are 
boats to prep, parts to order, deliveries to make and 
customer-mandated deadlines to launch boats. Deal-
ers don’t even know how it will all get done. Leads 
accumulate, showroom traffic grows, and the sales 
team tries to hand the baton to service to take care 
of the customers. Dealers feel the tug of competing 
priorities: taking care of buyers vs. moving on to sell-
ing the next boat.

Meanwhile, boaters everywhere are hitting the water, 
service requests are piling up, parts and accessory or-
ders are on the rise, and staff is frantically trying to 
meet every demand.

And that’s just a normal year. In 2020, all of this has 
certainly been magnified by an overwhelming num-
ber of leads, record sales, factory shutdowns, deplet-
ed inventory, work-from-home mandates, appoint-
ment-only boat sales, social distancing requirements 
and more. Dealers focus on keeping one ball in the 
air, and another ball drops. Running a boat dealer-
ship demands a balance that is tricky to navigate.
There’s no doubt that with how busy dealers have 
been during the past quarter, mistakes are being 
made. CSI programs provide the ability to correct 
issues and save the customer. But they also require 
that dealers adjust tactics to influence the results 
positively.

“The customer can be saved when you are aware of 
the issues they are having and you take the opportu-

nity to make it right by the customer,” Thompson said. 
“And that, in return, brings you customer loyalty.”

At MRAA, one way we’re trying to help dealers tack-
le this issue is through a series we developed called 
“Operation: Keep Your Customers Boating.” These ar-
ticles, videos and downloadable resources (found at 
MRAA.com) all focus on the customer experience and 
tips to help ensure that processes stay on track. I en-
courage dealers to check out these free insights and 
resources, because even if they think their processes 
don’t need improvement, the numbers suggest oth-
erwise.

Last month, we rolled out a program called the MRAA 
Virtual Business Development Center, which is de-
signed to help busy dealers with the post-sale follow-
up process, by outsourcing a lot of the legwork and 
ensuring major issues are dealt with immediately. 
Dealers can read more about it on our website or 
watch the webinar where we launched it last month.

However dealers choose to tackle the problem, I 
hope they take some time to consider how well 
they’ve been able to follow through on their com-
mitment to each customer. As we move into the fall 
and dealers begin to help folks wrap up their boat-
ing season, there’s still time to have a connection 
that ensures customers retain a positive association 
with boating. In fact, building a true relationship with 
customers — the kind that builds loyalty, repeat and 
referral business — is a year-round effort.

At MRAA, we believe follow-up will be key to keep-
ing this season’s new boaters in the lifestyle for many 
years to come. Let us know how we can help. 

Coast Guard Foundation Awards 
Scholarships

The Coast Guard Foundation, a non-profit organiza-
tion committed to strengthening the Coast Guard 
community and service by supporting members and 
families, announced that it awarded 167 scholarships 
in 2020, totaling $503,000 in support. Since the pro-
gram began in 1990 the Coast Guard Foundation 
has awarded more than $6 million in scholarships 
to Coast Guard children ensuring they can afford to 

Industry News continued on Page 7
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reach their higher education dreams.

Awardees include scholars such as Cierra DeCuire 
who has been accepted into the pharmacy program 
at the University of the Incarnate Word in San Anto-
nio. Landis Limon graduated from First Flight High 
School in Kill Devil Hills, North Carolina in June 2020, 
and is enrolled in William Peace University in Raleigh, 
North Carolina this fall. Quentin Ramos is enrolled for 
his freshman year at Rochester Institute of Technol-
ogy this fall after graduating from the BASIS School in 
Washington, D.C. in June. Alejandro Romero of Bega 
Atta from Puerto Rico is in his senior year at Brown 
University, where he is double majoring in computer 
science and psychology.

“We are honored to provide support to Coast Guard 
youth who are pursuing their higher education 
goals,” said Susan Ludwig, president, Coast Guard 
Foundation. “Our support is only possible because of 
generous investments from individuals, families and 
foundations all across the country. When Coast Guard 
kids receive a Coast Guard Foundation scholarship, 
they incur less debt, and deepen their engagement 

with their communities by volunteering, working and 
interning in their chosen fields of study.”

For more on the Coast Guard Foundation’s scholar-
ship program and the support given to Coast Guard 
members and their families, please view this vid-
eo: https://youtu.be/i5HMW-zyO6s.

To learn more about the Coast Guard Foundation 
or to help support its work, please visit www.coast-
guardfoundation.org.

Coast Guard Seeks Boating 
Community Input on Shallow Draft 

Waterways

The U.S. Coast Guard is conducting a Waterways 
Analysis and Management System Study on the Shal-
low Draft System, which applies to waters less than 12 
feet deep, to update its policies and make navigable 
waterways of the United States safer and more ef-
ficient.

The survey will remain open until November 1, 2020, 
and NMMA urges all recreational boating community 
stakeholders to participate.

The nation’s waterways have become increasingly 
congested and complex. While the number and size 
of the vessels traveling through the U.S. Marine Trans-
portation System has increased, the number and in 
some cases size of U.S. navigation corridors has not.
To address these changes and determine navigation 
requirements for the Shallow Draft Waterway System, 
the Coast Guard will consider feedback from local 
maritime partners and stakeholders that operate on 
the affected waterways.

The study’s purpose is to determine the navigational 
needs and requirements of vessels operating in shal-
low draft navigable waterways throughout the coun-
try. The study will focus on the existing shallow water 
Aids to Navigation system, future development proj-
ects, waterborne commerce transiting these waters 
and marine casualty information.

Click here to take the survey.

Industry News continued on Page 8

- FULL SERVICE -

- HIGH AMENITY -

- OVER 320 BOAT SLIPS -

- ON-SITE STORAGE - 

- 8.8% CAP RATE -

FOR MORE DETAILS, PLEASE CALL:
248.358.0100

DETROIT MARINA 
FOR SALE!

https://rushtongregory.us12.list-manage.com/track/click?u=3196920d0ecd9911d65e97282&id=35386affe3&e=3cb4a329f0
https://rushtongregory.us12.list-manage.com/track/click?u=3196920d0ecd9911d65e97282&id=4005a87c15&e=3cb4a329f0
https://rushtongregory.us12.list-manage.com/track/click?u=3196920d0ecd9911d65e97282&id=4005a87c15&e=3cb4a329f0
https://www.surveymonkey.com/r/ShallowWaterWAMS
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Congressmen Introduce Strengthening 
Coastal Communities Act

Reps. Don Beyer (D-VA) and Francis Rooney (R-FL) 
have introduced the Strengthening Coastal Com-
munities Act, bipartisan legislation that would direct 
offshore wind revenues to NOAA’s Coastal Resilience 
Grants Program. The grant program “funds projects 
that are helping coastal communities and ecosys-
tems prepare for and recover from extreme weather 
events, climate hazards, and changing ocean condi-
tions.” Their legislation was introduced as the Nation-
al Hurricane Center tracked four named storms in the 
Atlantic, amid what is already the second most active 
hurricane season since recordkeeping began.

“Communities across the country are already experi-
encing the destructive effects of sea-level rise, includ-
ing increased flooding damage here in Alexandria, 
just outside the nation’s capital,” said Beyer. “With 
a record hurricane season and numerous climate-
fueled natural disasters gripping the country, it is 
more important than ever that Congress address the 
climate crisis and enact robust legislation to boost 
coastal resilience. This is no longer an issue of a dis-
tant tomorrow, it is an inescapable and urgent issue 
of the here and now.”

“With sea levels rising and a highly active hurricane 
season threating Florida and the Southeast United 
States, we cannot let our guard down,” said Rooney. 
“The Strengthening Coastal Communities Act will 
provide the ability for local communities to protect 

and enhance coastal resiliency so they can address 
increasing storm surges and extreme flooding.“

Beyer and Rooney previously collaborated on the Na-
tional Ocean and Coastal Security Improvements 
Act (H.R. 4093), bipartisan legislation to improve and 
update NOAA’s Coastal Resilience Grants Program.

Text of the Strengthening Coastal Communities Act is 
available here.

President Trump Commits to 
Expanding E15

Source: Boating Industry Magazine

Last weekend, President Donald Trump promised to 
loosen a restriction on the sale of higher-ethanol fuel 
blends like E15, which drew strong objections from 
the recreational boating community. Once final, the 
policy change would allow E15 to be dispensed from 
pumps made for lower-biofuel blends, including E10.
In response, NMMA urged the administration to re-
verse its decision. According to NMMA, the propos-
al would flood the marketplace with the dangerous 
and environmentally destructive E15, make E10 more 
scarce, and put hundreds of millions of American 
consumers at risk.

While several details about the policy change remain 
to be disclosed, the Environmental Protection Agency 
is expected to address the issue through its regula-
tory process before the end of the year. NMMA said 
it will continue to monitor the situation and advocate 
for limiting the spread of E15 in the fuel supply.

Development Opportunity: Joint Venture 
Partner Wanted

Federally Owned Land in Delaware under a long-term lease for existing marina. No acquisition costs, 
no real estate taxes for three separate parcels totaling +/- 35 acres available for development. 

Public sewer and water, development required to be leased to the public. Residential, hotel, 
restaurant and a fitness center are all development possibilities. Contact William Freas 610-633-
5083 or bestbuilt12@live.com.

https://coast.noaa.gov/resilience-grant/
https://coast.noaa.gov/resilience-grant/
https://beyer.house.gov/news/documentsingle.aspx?DocumentID=4492
https://beyer.house.gov/news/documentsingle.aspx?DocumentID=4492
https://beyer.house.gov/news/documentsingle.aspx?DocumentID=4492
https://beyer.house.gov/UploadedFiles/Strengthening_Coastal_Communities_Act.pdf
https://boatingindustry.com/news/2020/09/17/president-trump-commits-to-expanding-e15/
mailto:bestbuilt12@live.com
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     Legislation &     Legislation &
          Partnerships          Partnerships

On Thursday U.S. Senators Marco Rubio (R-FL), An-
gus King (ME-I), Ben Cardin (D-MD), John Kennedy 
(R-LA), Ron Wyden (D-OR), Susan Collins (R-ME) and 
Joni Ernst (R-IA) introduced the Providing Resources 
for Emergency Preparedness and Resilient Enterpris-
es (PREPARE) Act. 

This bipartisan legislation, which matches compan-
ion legislation in the U.S. House of Representatives, 
would allow the Small Business Administration to 
make low-interest, fixed rate loans of up to $500,000 
to small businesses to invest in their properties to 
protect their facilities, real estate and contents from 
natural disasters. 

“The marina and boatyard industry often faces the 
brunt of repeated natural disasters and flooding 
damages each year, which is why the PREPARE Act 
has wide-reaching benefits to our industry,” said Eric 
Kretsch, legislative and outreach coordinator for the 
Association of Marina Industries. “Small businesses 

constitute a large portion of our industry, and by na-
ture, we’re located in vulnerable areas. The PREPARE 
Act will provide a key mechanism to marina and boat-
yard operators so they can upgrade their infrastruc-
ture and increase their resiliency to natural disasters. 
Thank you to Senator Rubio, Senator King, Senator 
Kennedy and Senator Cardin for their leadership on 
this important issue.”

According to FEMA, roughly 40-60 percent of small 
businesses never reopen following a disaster. Re-
search shows that every $1 the government spends 
on disaster mitigation, such as improving existing in-
frastructure or elevating homes and businesses, saves 
taxpayers an average of $6—something that is partic-
ularly important at a time when the economic impact 
of disasters has cost the U.S. over $800 Billion in the 
last decade.   

By Eric KretschBy Eric Kretsch

Take Your Marina to the 
Next Level

The Marina Policy Guidelines Manual offers marina 
owners and managers a guide to implementing policies 
that will professionalize the management of your marina. 

Written by Carl Wolf CMM, CMI of Robson Forensic, 
the Manual provides policies covering administration, 
marina operations, marketing, financial controls, 
and maintenance, as well as safety, security and 
environmental issues. Purchase now.

Legislation & Partnerships continued on Page 10

https://www.pewtrusts.org/en/research-and-analysis/issue-briefs/2018/09/natural-disaster-mitigation-spending--not-comprehensively-tracked
https://www.pewtrusts.org/en/research-and-analysis/issue-briefs/2018/09/natural-disaster-mitigation-spending--not-comprehensively-tracked
https://marinaassociation.org/store_product.asp?prodid=26
https://marinaassociation.org/store_product.asp?prodid=26
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Legislation & Partnerships continued on Page 11

A study by the MRAA and the Association of Marina 
Industries found that marine business need signifi-
cant funding to protect from flooding, requiring an 
average of $260,000 to invest in projects like elevat-
ing buildings, bulkheads, constructing flood barriers 
or levees, dry and wet floodproofing, yard regrading, 
and sewer back up protections. 
protections. 

“The PREPARE Act would allow small businesses the 
opportunity to invest in mitigation before a disaster 
strikes,” Chairman Rubio said. “Investing in disaster 
mitigation on the front end saves business’, as well 
as taxpayers’, dollars, while reducing potential risks 
to property. I am proud to introduce this bipartisan, 
bicameral legislation that would improve the SBA’s 
previous program and allow businesses to be more 
prepared and more resilient in the future.” 

“If we didn’t already know before, the coronavirus 
pandemic further proves that it’s much better to pre-
pare for a potentially catastrophic disaster rather than 
having to react to one after it’s happened,” Senator 
King said. “That’s why Senator Rubio and I are intro-
ducing this bill to help our small businesses and local 
governments strengthen their physical infrastructure 
in case of a flood – an issue particularly important to 
coastal small businesses in Maine given their prox-
imity to the ocean. Now more than ever, small busi-
ness owners around the nation need peace-of-mind, 
and this bill will support that by providing funding to 
prepare for natural disasters to minimize their impact 
rather than only paying after the fact.”

“Communities are enduring stronger and more fre-
quent storms due to climate change, so it is now 
more important than ever for small businesses to be 
prepared,” Ranking Member Cardin said. “I am proud 
to join Chairman Rubio and Senator King to introduce 
the PREPARE Act, which will empower small business-
es to build resilience to survive natural disasters by 
proactively investing in hazard mitigation efforts.”

“No one knows better than a Louisianian how to pre-
pare for natural disasters, and this bill will make it 
easier for our small businesses to prevent loss,” Sen-
ator Kennedy said. “Too often, hardworking Ameri-
cans are forced to weather storms first and federal 
bureaucracy second. I’m thankful to work with Sen. 
Rubio and colleagues to pass the PREPARE Act before 
another category four hurricane batters our state.”

“Between the derecho and recent flooding, natu-
ral disasters have caused significant challenges and 
economic harm to Iowa’s small businesses in recent 
years,” Senator Ernst said. “This bipartisan effort will 
help our small business owners access resources to 
protect their property from potential disasters, and 
help them avoid unforeseen expenses in the future.” 

“With the rapidly growing climate crisis, our commu-
nities are being hit with bigger and more dangerous 
natural disasters,” Senator Wyden said.  “In the West, 
this wildfire season has brought tragedy and destruc-
tion with massive infernos leveling entire communi-
ties to ash. «The federal government has an obliga-
tion to help our communities -- especially our small 
businesses and the hundreds of thousands of work-
ers they employ -- mitigate the worst. Federal sup-
port for disaster preparation is especially important 
for states like my home state where small businesses 
are the backbone of the economy.»

“Small businesses are the engine of our economy, 
but one disaster could quickly wipe out a small busi-
ness that a family spent years or even generations to 
build,” Senator Collins said. “This bipartisan bill would 
provide low-interest loans to allow small businesses 
to protect their property from future disasters, limit-
ing potential damage and helping them to recover 
more quickly when catastrophes strike.”

“Recreational boating businesses – most of which are 
small and family owned operations – are among the 
most susceptible to the devastation of erosion, rising 
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water levels and many additional effects of climate 
change,” said Nicole Vasilaros, senior vice president of 
government and legal affairs at the National Marine 
Manufacturers Association. “Thanks to the leadership 
of Senator Rubio, Senator King, Senator Kennedy and 
Senator Cardin, we are one step closer to passing the 
PREPARE Act and providing coastal communities with 
the resources they need to invest in climate-resilient 
infrastructure.”

“Across the nation, natural disasters continue to grow 
in frequency and severity, resulting in billions of dol-
lars in damages to local communities and small busi-
nesses every year. Now is precisely the right time for 
Congress to invest in common-sense solutions like 
the PREPARE Act to make our nation’s infrastruc-
ture and economy more resilient to repeated storm 
damages,” said Adam Fortier-Brown, government 
relations manager at the Marine Retailers Associa-
tion of the Americas (MRAA). “This bipartisan legis-
lation equips small businesses, like recreational boat 
dealerships and marinas, with an important tool to 
invest in modern, disaster-resilient infrastructure so 
they can keep their doors open and continue to fuel 

job growth and prosperity in their local communities. 
Our industry commends Senator Rubio, Senator King, 
Senator Kennedy and Senator Cardin for their leader-
ship on this critical issue.”

“The many businesses that make up the marine indus-
try in South Florida are no strangers to the disastrous 
effects of damage and flooding being at the epicen-
ter of many of the seasonal hurricanes and tropical 
storms,” said Lori Wheeler, vice president at the Ma-
rine Industries Association of South Florida. “Passing 
the PREPARE Act will provide the means for business-
es so affected to prepare better and recover more 
quickly.  We applaud Senator Rubio, Senator King, 
Senator Kennedy and Senator Cardin for their work 
on this.”

If passed, this landmark legislation would significantly 
increase the tools that small business owners have at 
their disposal to prepare their facilities for natural di-
sasters, and would be the only SBA program focused 
solely on small business disaster prevention. The 
PREPAE Act would also take steps to expand SBA’s 
Disaster Loan program to provide more resources 
for disaster mitigation when repairing and rebuilding 
private sector disaster losses. 
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Cleanup Underway for Oil Leaks 
Along Pensacola Waterfront From 

Storm-Damaged Vessels

Kevin Robinson, Pensacola News Journal

State and federal officials have been working since 
last Friday to contain and clean up fuel and oil leaks 
from vessels that were damaged or submerged dur-
ing Hurricane Sally.

Areas where oil sheens are known to have appeared 
on the waters surface include the Palafox Pier Marina, 
the Bayou Grande Marina and the Allen Williams Boat 
Yard near Joe Patti’s Seafood in downtown Pensacola. 
The Florida Department of Environmental Protection 
received initial reports of sheening in Pensacola Bay 
on the afternoon Sept. 17, a day after Hurricane Sally 
made landfall near Gulf Shores, Alabama, and bat-
tered the Gulf Coast with up to 30 inches of rain.

In response, DEP personnel conducted site visits at 
nine marinas and fuel depots in the area Friday. The 
U.S. Coast Guard was also working Friday to install a 
boom in the areas with active sheening around the 
sunken vessels. 

The department said 
it was also aware that 
fuel containing equip-
ment from the Skanska 
barges was lost over-
board and that there 
was a hydraulic oil/die-
sel release from a barge 
that ran aground near 
Bayou Texar.

“This past Saturday we 
observed a small hy-

draulic fluid leak on one of our barges,” Skanska said 
in a statement. “We used boom to contain and collect 
the fluid and fixed the source of the leak.”

A private citizen reported several sunken vessels caus-
ing oil sheen in Bayou Texar and Escambia County 
emergency services reported that an overturned boat 
with 300 gallons of fuel was leaking into Pensacola 
Bay. Additionally, there were also multiple reports of 
sunken vessels and unknown sheen in the Santa Rosa 
Sound that could have potentially contributed to the 
sheen in Pensacola Bay. 

“The hurricane definitely knocked a lot of boats out 
of the water, sunk a lot of boats and did quite a bit 
of damage, but we’ve been really quickly able to get 
out there and assess all that,” said Coast Guard Petty 
Officer 1st Class Dustin Williams. “We’ve been able to 
get on scene and check that out and see what needs 
to be addressed immediately and start developing a 
timeline to start getting a lot of stuff taken care of.”

DEP found the following impacts during its inspec-
tions Friday:

Palafox Pier Marina: Sunken vessels were noted and 
reported to U.S. Coast Guard. There were areas of 
sheen in the debris, which had concentrated at the 

southern end of the 
marina.  

Bayou Grande Marina: 
Four sunken vessels 
were located on the 
back of Naval Air Sta-
tion Pensacola. One 
vessel was releasing 
unknown oils into the 
water. A hazmat re-
sponse team was on 

Clean Marina & Environmental News continued on Page 13

https://www.pnj.com/staff/4395563002/kevin-robinson/


13

Clean Marina & Environmental News continued from Page 12

scene and placed boom around the vessel to secure 
the sheen. 

Allen Williams Boatyard/Joe Patti Marina: The fuel 
dock at Allen William’s seafood was destroyed but 
the line from the two diesel tanks had been shut off. 
There are multiple sunken shrimping vessels with ac-
tive sheens. 

TransMontaigne fuel terminal: The facility reported 
no damage to storage tanks and components and 

there was no evidence of any release of product to 
ground or surface water. 

Daybreak Marina: The facility had no power and the 
fuel dock was damaged, but there was no sign of oil 
or fuel release. There were some sunken vessels, but 
there was visible sheen. 

Skanska Bayou Chico Yard: The facility was on gen-
erator power with no fuels spills at yard. Used sor-
bent — a material used to soak up spills — from 
barge incidents was being segregated for disposal.

http://www.seatech.com
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Become a Certified Marina Manager (CMM) 
or Certified Marina Operator (CMO)

CMM/CMO
Certified Marina Managers (CMM) and Certified Marina Operators (CMO) are marina professionals who have 
completed an extensive training and certification process through the globally recognized International Marina 
Institute (IMI) and embrace the continuance of education and training for themselves and those who work within 
the marina industry.

How do I become a CMM or CMO?
Step 1

Attend the Intermediate Marina Management Course (IMM). This course focuses on marina operations, 
policies, and procedures. Marina-man-agement pros offer their expert thinking about business issues and 
challenges throughout the industry.   

Topics include marina-law risk and liabilities, fire and emergency-response planning, environmental 
management, health and safety compliance, and personal self improvement skills

*Must have one year of marina management experience to attend.

Step 2

Attend the Advance Marina Management Course (AMM). Through small groups, interactive workshops, 
and specific case studies, the AMM course examines such topics as profit-center management, regulations and 
permit-ting, operations, marina law, human resource management, risk management and loss control, 
improving the quality and value of services, policy and procedure manuals, business strategy and financial 
management, marketing, promotion, and pricing.

The AMM offers its graduates a national and international business perspec-tive on management issues, and a 
long-term network of international con-tacts to rely on in the future.  

*Must have three years of marina management experience and attended IMM Course.

Step 3

Upon completion of the IMM and AMM courses you then apply for the certification that you qualify for, CMM 
or CMO.

http://nationalmarinaday.org
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Around The WorldAround The World
Paris Show Canceled

Organizers said new, more restrictive health mea-
sures would have severely limited the number of at-
tendees allowed.

By Jeff Moser, Trade Only Today

The Fédération des Industries Nautiques announced 
that the Paris Boat Show has been canceled. The 
event was scheduled for Dec. 5-13.

With 800 exhibitors and more than 200,000 visitors 
expected, the federation had planned on setting up 
three events that would have allowed for controlled 
crowd flows within the 5,000 visitor limit. However, 
more restrictive measures put forth by the Minister of 
Health allows for 1,000 people at major events.

“The new measures hasten our decision and leave us 
no choice. The consequences will be serious, especially 
for all SMEs for whom trade shows are key moments 
for their turnover,” said Yves Lyon-Caen, president of 
the Fédération des Industries Nautiques, in a state-
ment. “The fall and winter fairs are real places of busi-
ness where 70 percent of annual orders are processed.”

Organizers plan to launch a virtual event in an effort 
to offset the impact of the show’s cancellation.

“Nothing can replace a boat show today. However, 
until the situation improves, FIN is determined to de-

velop all solutions that can reduce the economic im-
pact of the crisis on businesses,” Lyon-Caen said. 

“We will do everything we can to continue to provide 
the best possible assistance to all companies in the 
French nautical sector to get through this new ordeal 
and to prepare for the future for 2021.”

Orca Attacks on Boats Cause Restrictions 
on Sailing off Northwest Spain

60-mile stretch of coast affected by the sailing ban.

By David Robinson, International Boating Industry

Restrictions have been inaugurated to stop boats sail-
ing in an area of the northwest tip of Spain because 
of a series of attacks on boats by Orca whales. Several 
attacks have occurred, causing boats to be crippled 
and crew made anxious by the incidents.

As a result, the Spanish marine authorities have im-
posed a ban on small boats sailing on a near 60-mile 
stretch of the country’s Atlantic coast between Fer-
rol and Estaca de Bares Cape in Galicia. A number of 
theories have been put forward for the attacks, but 
none which really explain the reasons why the Orcas 
have taken to attacking the boats.

Benito Nunez, the Merchant Marine director of the 
area, told local media: “I never expected to have to 
ban sailing in an area due to Orca attacks. We are also 
concerned about marine life; Orcas are a vulnerable 
protected species, so it makes sense to avoid their 
having contact with humans.”

To date some 30 attacks have been recorded mostly on 
fibreglass yachts and all in the same area close to Spain’s 
northwest tip. In several of the incidents rudders have 
been damaged and it has resulted in a number of rescue 
operations to get crew ashore safely.

In addition to the attacks on the northwest tip of 
Spain, there has also been a number around the 
south coast of Spain. In one of these cases a 46ft sail-

Around the World continued on Page 16

http://nationalmarinaday.org
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ing yacht crewed by a New Zealander experienced 
an attack by a pod of nine Orcas in what appeared to 
be a coordinated attack. The Orcas started by being 
friendly but then turned more aggressive going for 
the rudder and the keel. The damage cause the yacht 
to be out of control by spinning and just drifting.

French Marina Developer Enters Marina 
Management and Consulting Market

Poralu Marine launches Marina Management & 
Consulting (MM&C) business.

Source: International Boating Industry

Poralu Marine, the French 
marina builder and devel-
oper, has expanded its core 
business to include ma-
rine management services 
with the launch of ‘Marina 
Management & Consulting 
(MM&C).

Poralu is using its 35 years 
of experience in designing 
marinas to break away from 
traditional business models 
which focus solely on the leisure aspects of a marina.

By moving from manufacturer to manager, operator and 
investor, the company says it is responding to strong 
market demand and revolutionising its core business. 

“The creation of this new business is a real oppor-
tunity in international markets,” says Cédric Le Rest, 
Poralu’s new director of marina operations. Le Rest 
previously served as general manager of Yas Marina 
in Abu Dhabi. ”We are seeing that marinas are an in-
tegral part of a coastal development project,. Poralu 
Marine is now going further and becoming the man-
ager-operator of marinas, which are becoming local 
centres of attraction.

“We are responding to a strong demand from our 
customers, who need support and genuine know-

how throughout the entire operation, from the con-
ceptual phases to management, including consulting 
and investment,” he adds.

Poralu Marine now assists its clients – elected officials, 
municipalities, private communities, etc – in manag-
ing their marinas through consulting. The company 
also has opportunities to invest directly in a marina or 
coastal project, from design to management. 

The advantages of MM&C are numerous for commu-
nities wishing to outsource their marina project, says 
Poralu. By choosing Poralu Marine to spearhead their 
project, they offer themselves global management 
with a single point of contact, increase profitability 
and generate other revenues thanks to a marina inte-
grated into their region.

“Our new mission is to be a 
manager, marina operator and 
investor at the same time,” says 
Christophe Sauné, director of 
MM&C at Poralu Marine. “Each 
project is designed according 
to a territory that has its own 
needs and particularities and 
integrated into local econom-
ic and social development. To 
achieve this, we recruit profes-
sionals from all over the world. 
These experts and consultants 
take part in the project from design to operation, for 
maximum profitability.”

Cédric Le Rest adds: “We are seeing a huge change 
in the way marinas are perceived and used. Marina 
infrastructure needs to evolve to be more integrated 
into the local ecosystem, meeting greater needs than 
those of boaters alone. We strive to provide lively 
places, where people and the environment are major 
pillars, thus reducing some form of dependency on 
the yachting market.”

Poralu Marine has designed, built and installed more 
than 8,000 port facilities around the world, making it 
a leading specialist in the design and construction of 
aluminium structures. The company was founded in 
1982 and employs around 150 people.

Poralu’s Cédric Le 
Rest: ”The creation of 
this new business is 
a real opportunity in 
international markets”

MM&C director 
Christophe Sauné: 
”Our new mission 
is to be a manager, 
marina operator 
and investor at the 
same time”

https://www.tradeonlytoday.com/boat-shows/paris-show-canceled
https://www.salonnautiqueparis.com/en
https://www.fin.fr/actus/communique-annulation-du-salon-nautique-de-paris-2020
https://www.fin.fr/actus/communique-annulation-du-salon-nautique-de-paris-2020
https://www.ibinews.com/orca-attacks-on-boats-cause-restrictions-on-sailing-off-northwest-spain/37237.article
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International Boating Community 
Urges US, EU Trade Officials to 

Remove Tariffs on Boats

Last week, NMMA, the International Council of Ma-
rine Industry Associations (ICOMIA), and the Europe-
an Boating Industry (EBI) sent a letter to the United 
States (U.S.) and European Union (EU) trade officials 
applauding their recent progress on trade negotia-
tions and urging them to reach an agreement that 
removes the EU’s 25 percent tariff on U.S. manufac-
tured boats.

“Since 2018, the United States’ worldwide steel and 
aluminum tariffs have resulted in the EU’s 25 percent 
tariff on recreational boats, which has resulted in a 
thirty percent overall decline in U.S. boat exports to 
the EU, costing U.S. manufacturers more than $400 
million since the retaliatory tariff went into effect. It 
has also impacted European consumers with higher 
prices and European companies, such as importers, 
dealers, after-sales and services, that sell these prod-
ucts.”

The letter continued, “To ensure free and fair trade, 
we strongly urge the U.S. and EU to simply build 
upon recent progress, recognize the harmful effects 
of the current trade dispute on our sector, and focus 
on achieving a swift and reasonable resolution to end 
the EU’s tariffs on boats and U.S. tariffs on aluminum 
and steel.”

Click here to read the full letter.

For more information, please contact NMMA senior 
vice president of government and legal affairs, Nicole 
Vasilaros at nvasilaros@nmma.org or NMMA direc-
tor of federal government relations, Clay Crabtree at 
ccrabtree@nmma.org.

BoatPAC to Host Virtual Watch Party 
for First Presidential Debate

On Tuesday, September 29, BoatPAC will host a vir-
tual watch party for the first presidential debate be-
tween President Donald Trump and former Vice Pres-
ident Joe Biden. The event begins at 8:30pm ET and 
will be headlined by MRAA president, Matt Gruhn 
and NMMA president, Frank Hugelmeyer and feature 
pre-debate commentary from political insiders and 
government affairs professionals.

If you are interested in attending the virtual watch 
party, please contact NMMA PAC and events man-
ager, Andrew Lewis at alewis@nmma.org or MRAA 
government relations manager, Adam Fortier-Brown 
at adam@mraa.com.

BoatPAC is the joint federal political action commit-
tee of the MRAA and the NMMA. Their mission is to 
support legislators on both sides of the aisle that un-
derstand the importance of the recreational boating 
community.

Key Conservation Measure 
Unanimously Approved by U.S. Senate

Last week, the U.S. Senate unanimously passed the 
America’s Conservation Enhancement (ACE) Act – 
legislation supported by the recreational boating and 
fishing community that will reauthorize or establish 
several important wildlife conservation programs. 
The measure now heads to the U.S. House of Repre-
sentatives and NMMA is strongly encouraging law-
makers to swiftly approve the bill.

The ACE Act helps conserve wildlife and wildlife habi-
tat, including by reauthorizing the North American 
Wetlands Conservation Act and the National Fish 
and Wildlife Foundation Establishment Act. It also 
addresses the threats of emerging wildlife diseases 

News from Washington continued on Page 19
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Dear AMI Member,

The Association of  Marina Industries, the industry’s 
leading national voice and advocate, who looks to ed-
ucate and connect marina professionals, has partnered 
with Aon. Aon is one of  the leading insurance brokers 
in the marine, resort, and hospitality industry worldwide. 
Aon recognizes Certified Marina Managed (CMM) and 
Operated (CMO) facilities by bringing additional value 
and cost savings that directly impact your bottom line.

Bring your insurance needs to John Chiazza, at Aon to 
see if  he can offer you a cost saving alternative to your 
current program. John will take the time to review, con-
sult, and offer insurance options exclusive to AMI ma-
rina members.       

Thank you for supporting the Association of  Marina In-
dustries where we continue to look for ways to bring ad-
ditional value to you and your business.

Association of  Marina Industries

http://www.nmma.net/assets/cabinets/Cabinet517/EU%20US%20Tariff%20Letter%20September%202020.pdf
http://www.nmma.net/assets/cabinets/Cabinet517/EU%20US%20Tariff%20Letter%20September%202020.pdf
mailto:nvasilaros@nmma.org
mailto:ccrabtree@nmma.org
mailto:alewis@nmma.org
mailto:adam@mraa.com
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like Chronic Wasting Disease, protects livestock from 
predators, and combats invasive species.

“The Senate is working together to protect wildlife,” 
said Senator John Barrasso (R-WY). “The ACE Act will 
help Washington work with tribes and states on con-
servation. Our bipartisan legislation will establish a 
special task force to combat the spread of chronic 
wasting disease. It will also help protect livestock 
from predators. This legislation is a win for ranching 
communities in Wyoming. I am thankful to Ranking 
Member Carper for his partnership. Now it’s time for 
the House of Representatives to pass the ACE Act and 
send it to President Trump for his signature.”

“At a critical time for the future of wildlife and our 
planet, the ACE Act would help to improve species 
conservation, protect vital ecosystems and ensure 
outdoor recreation opportunities abound for gen-
erations to come,” said Senator Tom Carper (D-DE). 
“This bipartisan legislation supports locally-driven 
restoration and conservation programs throughout 

the country, many of which leverage private dollars 
and local partnerships to foster economic activity and 
job creation in the regions they serve. For example, 
the North American Wetlands Conservation Act, Na-
tional Fish and Wildlife Foundation Establishment Act 
and Chesapeake Bay Program support critical efforts 
in protecting species and restoring habitat in the 
Delmarva region, which boasts a multibillion-dollar 
ecotourism industry. While building on existing pro-
grams like these that have a proven record of suc-
cess, the ACE Act would also drive new and innova-
tive initiatives to address threats like invasive species 
and wildlife disease. With no shortage of challenges 
facing habitat and species conservation today, the 
ACE Act will deliver much-needed support to those 
who are on the ground and working to protect the 
Earth and all the creatures who inhabit it.”

NMMA thanks Senators John Barrasso, Tom Carper, 
and Martin Heinrich (D-NM) for spearheading the 
legislation. For more information, please contact 
NMMA director of federal government relations, Clay 
Crabtree at ccrabtree@nmma.org.

mailto:john.chiazza@aon.com
https://marinaassociation.org/
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imbc@marinaassociation.org

Eric Kretsch
Legislative and Outreach Coordinator

(202) 350-9623
ekretsch@marinaassociation.org

Merritt Alves
International Marina Institute (IMI)

Education & Training Programs
(401) 247-0314

imitraining@marinaassociation.org

Merritt Alves
AMI Membership Coordinator

Phone: (866) 367-6622
Fax: (401) 247-0074

malves@marinaassociation.org

AMI
50 Water Street

Warren, RI 02885
www.marinaassociation.org

Toll free: (866) 367-6622

https://www.flipsnack.com/599AD86D75E/resource-guide-2020.html
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